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33rd Annual ADDYs Award Show 

RSVP by February 13 
Time for the big show. Join us for a “Full Service” ADDY’s experience 
Saturday, February 21, at the historic Greysolon Plaza. Come for the 
atmosphere, awards and entertainment featuring dueling pianos. Click here 
to get the evening’s agenda, download an invitation or read about the 
judges who rated your work. And, if you’ve submitted work for the awards 
show, consider inviting your clients. 

 
Board of Directors 

President 
Nicole Sandman 
Flint Interactive 

Vice President 
Denise Archer 
HTK 

Treasurer 
Melissa D’Aloia 
Out There Advertising 

Secretary 
Katie Botten 
Northland’sNewsCenter 

Board Member 
MIke Rassmussen 
Midwest Communications 

Board Member 
Lisa Blade 

Board Member 
Jordan Milan 
WestmorelandFlint 

Board Member 
Kelley Eldien 
Minnesota Power 

Board Member 
Jake Kapsner 
HTK 
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Tales from the road? 

 
We’re looking for your favorite, funniest or most memorable road trip 
stories. Whether it was a family camping trip or a time you got mixed up 
with the Hell’s Angels, we’d love to hear it—especially if you’d share the 
story on camera. For starters, click here to fill out a quick survey. Include 
your name and contact information. AAF Duluth/Superior thanks you!  
 

 

Silver Medal Award nominees  
 
Thank you to everyone who nominated a peer for the most prestigious 
industry recognition in our market. The 2009 Silver Medal Award Winner, 
selected from among a crop of outstanding nominees by a panel of past 
winners and AAF board members, will be announced Feb. 21 during the 

33rd ADDY Awards. 

Save the date: AAF Luncheon Series 

 
• April 14: Pure Visibility on integrated Internet strategy 
• May 19: Susan Saurage-Altenloh on the art of research 
Learn more and register 

Membership 

 
Join AAF 
Know someone who wants to be better connected to the ad industry? 
Recommend an AAF membership. Click to join  
or visit www.aafduluthsuperior.com  
Connect with fellow AAF members: 
Facebook  
Linked in  
 

Public Service 

 
Homeless in the Northland 
Want to make an impact on reducing homelessness in St. Louis County? 
As a member of the local ad community, you can help. Learn more by 
contacting St. Louis County Commissioner Steve  
O'Neil at OneilS@co.st-louis.mn.us 

 
 

Ad Links 
 

Creative 
Like ideas? Meet TED 

  

Past President 
Jeff Ruprecht 
HTK 

Executive Director 
Jen Walker 
Stewart Taylor Printing 

Committees 

ADDYs  
Denise Archer 
HTK 
 
Media Auction  
Melissa D’Aloia 
Out There Advertising 
 
Art/Design  
Lisa Blade 
Grandma’s Marathon 
 
Communications  
Jake Kapsner 
HTK 
 
Cultural Diversity  
MIke Rassmussen 
Midwest Communications 
 
Education  
Cheryl Reitan 
 
Finance   
Jen Walker 
Stewart Taylor Printing 
 
Government Relations 
Jake Kapsner 
HTK 
 
Membership  
Kelley Eldien 
Minnesota Power 
 
Programs  
Katie Botten 
Northland’sNewsCenter 
 
Public Service  
Nicole Sandman 
Flint Interactive 

The Script 
 

Jake Kapsner  
Word Dude 

jkapsner@htklatzky.com  

 

Page 2 of 3February Script 2009

3/24/2009http://www.lakesuperioradfed.org/email/2008/february/



  

  

 

Submit a press release, place an ad, or just sound off to: 
jkapnser@htklatzky.com or jruprecht@htklatzky.com  
 
December SCRIPT deadline: Feb. 27. 
 

District:  
www.aaf8.org/  
 

National:  
www.aaf 

 
Advertising on a Shoestring  

Obama “Hope” poster: who created what? 
 

Media and Government 
 
Pushing the digital deadline  
 
From the DTV source 

Cbsnews.com lauches wonky Webcast  

AAF President talks taxes 

 
Jeff Ruprecht 
iGuru 
jruprecht@htklatzky.com   

Disclaimer:  
Because every “legitimate” 
publication has a disclaimer 
these days, we thought we 
should have one too. The 
content in this newsletter is 
entirely spun by the 
volunteers toiling after 
hours in an attempt to bring 
you timely, entertaining 
local trade information. It 
may or may not reflect the 
views, tone or artistic style 
of AdFed members. If not, 
please send hate mail to 
said volunteers, who 
reserve the right to invoke 
our spam-filter clause.  
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